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PUBLIC EDUCATION PARTNERSHIP


· Do you have a mission to educate or create awareness?
· Are you struggling with a limited budget?
· Must you reach the entire State with your message?
· How do you measure your campaign’s success?
· Do you need assistance with your in-kind match grant?
· Is this overwhelming?


THE KAB CAN HELP!

Kent Cornish, President
785-235-1307
kent@kab.net
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The Public Education Partnership (PEP) is a tremendously powerful program which has achieved great results for a wide-range of users during the past 20 years.  In order to help ensure your complete satisfaction with the results this program will achieve for you and to avoid any misunderstandings we want to make certain that you are fully aware of the following key elements.  
· PEP is only made available to non-profits and government agencies and must be non-political and of interest to Kansans.  Elected or appointed officials may not appear in the announcements.
· There are over 120 radio stations and 15 television stations who pledge a bank of airtime for use by the KAB for PEP. 
· The PEP program is based upon “Total Fair Market Value”.  It will provide you with a market value ratio of 3 to 1.  For every dollar you ultimately invest you will receive three dollars in total fair market value.  Another way of saying this is that you will receive a 66% discount from the total fair market value received at the end of your schedule.  
· Because of the large discount offered by this program, we are not able to guarantee times or stations.  While we can provide an estimate of the total number of announcements, with this program you are not buying “spots”.  Likewise, we do provide a list of stations that will receive the distribution of your announcements.    
· The announcements will air in a “Best-Time-Available” rotation through broad day parts from    5AM – 12Midnight.  Stations make every effort to run 1/3 in the morning, 1/3 in the afternoon, and 1/3 at night.  The KAB collects affidavits and invoices from the stations airing your announcements.  These station reports will be reconciled into one easy-to-read excel report which will detail how your announcements aired.  
· Your schedule will begin approximately two weeks after we receive your approved spot announcement.  For TV, it must be close captioned.  This gives us the time we need to distribute to the stations and for the stations to then put the announcement into their systems.
· If your organization has purchased time directly from any of our member stations within the last 12 months for this public education campaign we will be unable to allow you to use the PEP program.
Examples of organizations that have benefited from the PEP program

KS Army National Guard, KDHE, KDOT, KS State Department of Ed.,
Kansas Propane Foundation, Valley Hope Treatment Center, Radon Safety

(The Kansas Association of Broadcasters is the not-for-profit trade association of radio and television stations in the state.)
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